
 

「攜手並肩 打擊電騙」創意資訊圖表設計比賽 

“Let’s Join Hands to Fight Phone Scams” Creative Infographic Design Competition 

 

參加表格 Entry Form 

姓名 (中)                 

Name in Chinese: 

 姓名 (英)                

Name in English: 

 

班別                             

Class: 

 負責老師／家長        

Teacher / Parent: 

 

學校名稱                 

School Name: 

   

聯絡電話              

Tel. No.: 

 聯絡電郵                   

Email: 

 

請 Please     本人已細閱並同意遵守比賽規則。 

       I have read the Rules of the Competition and agree to abide by them. 

 

 

備註 Remarks： 

1. 「攜手並肩 打擊電騙」創意資訊圖表設計比賽（”比賽”）參加者必須正確填寫及剔選參

加表格上的全部資料，否則有機會被取消參賽資格。 

Participants of the “Let’s Join Hands to Fight Phone Scams” Creative Infographic Design 

Competition (“Competition”) must fill in and tick all the information required in the entry form 

correctly or they may be disqualified.  

 

2. 參加者在表格上所提供的個人資料，主辦機構只會用於是次比賽相關事宜，並會在比賽結

束後三個月內銷毀。 

Participants’ personal data provided in the form will be used by the organiser for the purposes 

relating to the Competition only, and will be destroyed within three months after the Competition.  

 

 

  



 

比賽規則 

1. 參賽者須確保其參賽作品為原創作品，以及以往從未參加其他比賽。 

2. 參賽者須確保作品內容並沒有侵犯任何其他人士的私隱及知識產權
註
的權利。參賽者須自行承擔侵

犯他人私隱及知識產權
註
的責任。 

3. 每隊參賽者只可遞交一份參賽作品。遞交多份、不完整或不符合要求的作品將會被取消資格，而遞

交的所有作品也將會作廢。 

4. 每份作品必須包括一句 20 字內的中文或英文標語／宣傳語句（不包括標點符號），設計中必須包括

通訊辦的吉祥物「通訊寶」圖像。 

5. 通訊事務管理局（通訊局）成員及通訊事務管理局辦公室（通訊辦）員工的直系家屬不可參加比賽。 

6. 參賽者須確保其提交的參賽作品不含有淫褻、暴力、色情、誹謗、不良意識、侮辱、歧視成分或任

何具爭議性及不適當的內容，亦不會違反香港特區的法律，以及導致或構成危害國家安全，否則將

被取消參賽資格。通訊局保留取消參賽資格的最終決定權。 

7. 參賽者須保證所有填寫或提交的資料均正確無誤。如因資料不正確導致通訊局無法與參賽者聯繫，

以致影響其參賽或得獎資格，通訊局將不負任何責任。 

8. 所有參賽作品一經遞交，均不可作修改，以及概不退還。 

9. 通訊局毋須對參賽者未能成功提交作品負責。如有任何遞交延誤、郵寄中遺失或誤送、作品被竊、

破壞或未經授權取閱或修改，通訊局毋須承擔責任。 

10. 通訊局毋須對參賽者因接受、管有或使用獎品而可能蒙受的任何傷害、損失或損壞負責。 

11. 獎品不得兌換作現金。 

12. 參賽者同意通訊局及通訊辦有權把其得獎作品及得獎者的個人資料（如姓名、學校名稱、班級及相

片）在任何媒體發放，作為推廣宣傳之用。 

13. 通訊局保留使用、修改、翻譯、改編、複製和傳播所有遞交的作品全部或部分內容到任何媒體渠道

的權利，而無須事先徵得學校及參賽者的同意。 

14. 參賽者須同意將為其參加本比賽而產生的作品的一切知識產權註，無條件地轉讓給通訊局。 

15. 若獲大會邀請，得獎者須配合進行拍攝及訪問，而內容將可能製作成宣傳視頻，以及以文字形式，

上傳至比賽網站及其他網上短片平台，作公開播放，又或於平面媒體、數碼媒體、社交媒體刊登，

及供主辦方或其他政府機構使用，而無須另行通知學校及參賽者。  

16. 比賽結果由大會評審團作最終決定，參賽者對比賽結果和獎項不得有任何異議。 

17. 通訊局保留隨時修訂比賽規則及條款內容，以及相關安排的權利，而無須事先通知參賽者。通訊局

保留對比賽規則的最終決定權及解釋權。 

 

註：「知識產權」泛指一組無形的獨立財產權利，包括商標權、專利權、版權、外觀設計權、植物品種保護權及集成

電路的布圖設計權。知識產權對於我們的日常生活十分重要：衣物牌子、報章上的文章、電視節目、流行歌曲、電影

及時裝設計等等，均與知識產權息息相關。 

 

Rules of Competition 

1. Participants must warrant that the submitted entries are their original work which have never entered any 

competitions. 

 

2. Participants must ensure that the content of their entries does not infringe on the privacy and intellectual 

property Note rights of any other person.  Participants shall be liable for any infringement of privacy and intellectual 

property Note rights. 

3. Each participant is allowed to submit only one entry.  Participants who submit multiple or incomplete 

entries, or entries not meeting the requirements, will be disqualified, and all submitted entries will be deemed invalid. 



 

4. Each entry must include a slogan / promotional tagline of no more than 20 Chinese characters / English 

words (excluding punctuation marks) and the image of the mascot of OFCA “CommBo” in its design. 

5. Immediate family members of Communications Authority (CA)’s members and Office of the 

Communications Authority (OFCA)’s employees are not allowed to participate in the competition. 

6. Participants must ensure that their entries do not contain any materials that are obscene, violent, pornographic, 

defamatory, indecent, disparaging, discriminatory, controversial or inappropriate, and that they do not violate the 

laws of the HKSAR and constitute or cause danger to national security, otherwise the entries will be disqualified.  

CA shall have the right of final decision in disqualifying entries. 

7. Participants must warrant that all information provided or submitted is true and correct.  CA shall have no 

liability whatsoever in the event that it is unable to notify the participant due to the provision of incorrect information, 

which may subsequently affect the participant’s eligibility to enter the competition or receive award. 

8. All entries cannot be modified after submission and will not be returned. 

9. CA shall not be held responsible for the participants’ failure in submitting entries, and shall assume no 

responsibility for any delay in submission, postal loss or misdelivery, theft, damage or unauthorised access to or 

alteration of the entries. 

10. CA shall have no liability whatsoever for any injuries, losses or damages of any kind which may be suffered 

by the participants in relation to the acceptance, possession or use of the prizes. 

11. Prizes cannot be exchanged for cash. 

12. Participants agree that CA and OFCA have the right to publish the winning entries and personal particulars 

of the winners (such as names, names of school, classes and photos) in any media for publicity purpose. 

13. CA reserves the right to use, modify, translate, adapt, duplicate and disseminate to any media channel(s) all 

or part of the content of the submitted entries without prior consent from the schools and participants. 

14. Participants must agree to transfer absolutely to CA all the intellectual property Note rights arising from the 

work created for the purpose of joining the competition at no cost. 

15. Upon invitation by the organiser, winners are obliged to participate in filming and interviews, the content of 

which may be used to create promotional videos and be produced in text format for uploading to the competition 

website and other online video platforms for public broadcasting or for publication via print, digital and social media, 

and be used by the organiser or other government agencies without further notice to the schools and participants. 

16. Decisions made by the organiser’s judging panel shall be final.  Any objection to the results and awards of 

the competition will not be accepted. 

17. CA reserves the right to amend the rules, terms and conditions, contents and relevant arrangements of the 

competition at any time without prior notice to the participants.  CA also reserves the right of final decision and 

interpretation regarding the rules of this competition. 

Note: “Intellectual property” generally refers to a group of separate intangible property rights.  These include trade marks, patents, 

copyright, designs, plant varieties and the layout design of integrated circuits.  Intellectual property is important to our daily lives 

— the brand-name logos on clothes, articles in the newspapers, TV programmes, pop songs, movies and fashion designs all have 

a strong connection with intellectual property.   

 

 


