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“Let’s Join Hands to Fight Phone Scams” Creative Infographic Design Competition

SRk Entry Form

%% () 2 (B2)

Name in Chinese: Name in English:
Eoamall BEEM FE
Class: Teacher / Parent:
AR 4T

School Name:

Wre& dEsh Wpra& EE 5

Tel. No.: Email:

5 Please M O AR AC4HEN EEESFEEERAL -

I have read the Rules of the Competition and agree to abide by them.

=¥ Remarks :

1L THFWRE FTRER, AIRERERSETEE CLE) SIELHAERAR KGES
s B EEER > BAIERGREUHSEER -
Participants of the “Let’s Join Hands to Fight Phone Scams” Creative Infographic Design
Competition (“Competition”) must fill in and tick all the information required in the entry form
correctly or they may be disqualified.

2. SNFEELRRB LAtV E SR - EintE g R 2 REEEHREEE - WEELEELS
A& =8 H APHEL -
Participants’ personal data provided in the form will be used by the organiser for the purposes
relating to the Competition only, and will be destroyed within three months after the Competition.
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Rules of Competition

1. Participants must warrant that the submitted entries are their original work which have never entered any
competitions.

2. Participants must ensure that the content of their entries does not infringe on the privacy and intellectual
property N rights of any other person. Participants shall be liable for any infringement of privacy and intellectual
property “°* rights.

Note

3. Each participant is allowed to submit only one entry. Participants who submit multiple or incomplete
entries, or entries not meeting the requirements, will be disqualified, and all submitted entries will be deemed invalid.
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4. Each entry must include a slogan / promotional tagline of no more than 20 Chinese characters / English
words (excluding punctuation marks) and the image of the mascot of OFCA “CommBo” in its design.

5. Immediate family members of Communications Authority (CA)’s members and Office of the
Communications Authority (OFCA)’s employees are not allowed to participate in the competition.

6. Participants must ensure that their entries do not contain any materials that are obscene, violent, pornographic,
defamatory, indecent, disparaging, discriminatory, controversial or inappropriate, and that they do not violate the
laws of the HKSAR and constitute or cause danger to national security, otherwise the entries will be disqualified.
CA shall have the right of final decision in disqualifying entries.

7. Participants must warrant that all information provided or submitted is true and correct. CA shall have no
liability whatsoever in the event that it is unable to notify the participant due to the provision of incorrect information,
which may subsequently affect the participant’s eligibility to enter the competition or receive award.

8. All entries cannot be modified after submission and will not be returned.

9. CA shall not be held responsible for the participants’ failure in submitting entries, and shall assume no
responsibility for any delay in submission, postal loss or misdelivery, theft, damage or unauthorised access to or
alteration of the entries.

10. CA shall have no liability whatsoever for any injuries, losses or damages of any kind which may be suffered
by the participants in relation to the acceptance, possession or use of the prizes.

11. Prizes cannot be exchanged for cash.

12. Participants agree that CA and OFCA have the right to publish the winning entries and personal particulars
of the winners (such as names, names of school, classes and photos) in any media for publicity purpose.

13. CA reserves the right to use, modify, translate, adapt, duplicate and disseminate to any media channel(s) all
or part of the content of the submitted entries without prior consent from the schools and participants.

14. Participants must agree to transfer absolutely to CA all the intellectual property N rights arising from the
work created for the purpose of joining the competition at no cost.

15. Upon invitation by the organiser, winners are obliged to participate in filming and interviews, the content of
which may be used to create promotional videos and be produced in text format for uploading to the competition
website and other online video platforms for public broadcasting or for publication via print, digital and social media,
and be used by the organiser or other government agencies without further notice to the schools and participants.

16. Decisions made by the organiser’s judging panel shall be final. Any objection to the results and awards of
the competition will not be accepted.

17. CA reserves the right to amend the rules, terms and conditions, contents and relevant arrangements of the
competition at any time without prior notice to the participants. CA also reserves the right of final decision and
interpretation regarding the rules of this competition.

Note: “Intellectual property” generally refers to a group of separate intangible property rights. These include trade marks, patents,
copyright, designs, plant varieties and the layout design of integrated circuits. Intellectual property is important to our daily lives
— the brand-name logos on clothes, articles in the newspapers, TV programmes, pop songs, movies and fashion designs all have
a strong connection with intellectual property.



